Suicide & The Media

Creating Through

BACKGROUND
It is widely known that media portrayals of suicide and STATISTICS

suicide prevention impact others. The World Health
Organization recommends media initiatives and
collaborations and evidence-based approaches are essential
to suicide prevention. This is because sensational media top
reports about suicides can trigger additional suicides, known
as the so-called Werther effect.

One in every 100
Media collaborations have been established to prevent
sensational portrayals of individual suicides including
suicides by celebrities. Importantly, stories featuring
individuals who have managed to cope with suicidal ideation,
or who have coped with bereavement from suicide, can
reduce suicidal ideation and potentially suicide, among
others exposed to the stories.

Thus, these media stories of individuals who managed to
cope are essential in that they can highlight ways of dealing
with crisis in suicidal ideation to others affected by suicidal
thoughts.

HOW CAN | GET INVOLVED? over twice as high

Those working in the media can lead the way in responsible
and supportive conversations surrounding suicide, and
importantly they can also support each other through open
dialogue. With many people affected by suicide, either
directly or indirectly, there are numerous stories of personal
coping and healing that can be shared that might help others
in serious life crises and affected by suicidal ideation and
suicide.

YOU CAN ALSO HELP CREATE HOPE
THROUGH ACTION.
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TAKE ACTION
Media (including social media) portrayals of suicide STATISTICS

prevention and how to cope are essential to spread the word
about coping and recovery and create awareness of suicide
prevention.

-~ Consider sharing your own story of hope, healing, and recovery.

Send letters to local newspapers to encourage responsible

media reporting of suicide. : : :
in low and middle-income

.+ Start a conversation within your community or network. S TRG,

RESOURCES

The insights and stories of people with a lived experience of
suicide can be extremely powerful in helping others
understand suicide better and encourage people to reach in
to support someone, and for individuals to reach out for help
themselves. Many such stories are shared via media,
including social media. It is important that the person sharing
their story knows how to do so in a way that is safe for them
and for those who hear their story.

FOR RESOURCES ON HOW TO = : World
TALK ABOUT SUICIDE PLEASE SEE: Suicide Prevention Day

WHO (2017) media guidelines, preventing
suicides a resource for media professionals.

~_ The #chatsafe guidelines for communicating
safely online about suicide

- Samaritans’ media guidelines

++ Reporting on suicide
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https://apps.who.int/iris/handle/10665/258814
https://www.orygen.org.au/Training/Resources/Self-harm-and-suicide-prevention/Guidelines/chatsafe-A-young-person-s-guide-for-communicatin
https://www.samaritans.org/scotland/about-samaritans/media-guidelines/
https://www.samaritans.org/scotland/about-samaritans/media-guidelines/
https://reportingonsuicide.org/
https://apps.who.int/iris/handle/10665/258814
https://www.samaritans.org/scotland/about-samaritans/media-guidelines/

